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URCHASING PLATFORM

SYNOPSIS:
w / Timeline
Development

| was tasked with redesigning the
eProcurement platform from search & browse
through to checkout. The process starts with an
understanding of timing and resources needed to
completion with KPIs and strategic goals in place.

a complete

purchasing
platform
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PROCESS:
Heuristic

N
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purchasing
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The scarcity of promotions on an ecommerce site is
rare. Its ideal to highlight certain sections / items
from your offerings whenever appropriate.

2comme sromotional section to

bove the fold, close to

This section is unlabeled and the organization is
questionable. After review, this looks like it ordered
by the "top sellers”. This is a great idea, but the
execution is sparse and the space could be used
more efectively in conjunction with other parts of
the landing page.
R on: Label the
and reduce it

Recomme

therwise.

Some images are loading slowiy. This s due to not
optimizing them for different display sizes
R dation: Optimize how

loudinary is

distribution of im

There are major sections of your landing page that
may not be garnering traffic as users are not able to
see them easily. (see Appendix A1)
Recommendation: Redesign the landing page to

ports into account

purchasing
platform
r— . 13. Filtering via the left rail should be clearly organized
and differentiated by section. Also, limits should be
set by what gets displayed by default with any
o e oo it o additional mechanisms revealed with a “see more.”
corpn e, P, Jink (or the like),
Recommendation: Red: t rail to better
the specificati Visually
d teristics that are
ve attributes per
CTA.
sonons Conpuct 14. There s no visual indicator as to which (of the
kil ot mbo g toggle) is selected. Whenever a selection is made,
el fautt, it should be indicated.
P
- 15. There is extra space below the bottom action bar in
each of these tiles
Recommendation: Make sure padding and
spacing is appropriate for each module.
Dol PeTpetmoown | e Lamp o
i 100 e 0. Ve 1
purchasing
Platorm
Appendix
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Understanding the current site's pain-points and
technical (development) challenges is key in setting
the correct approach to decision-making for
interaction design and overall page structure,
content, and hierarchy.

Findings (general)
1. A

PROCESS:
Competitive /
Comparative
Analysis
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Home Depot
LANDING / NAVIGATION / CATEGORY

Home Depot s also in the MRO business, with a surprisingly
different take on organization and promotions than Grainger.

1. Landing page

+ Header links include: DIY Projects, Pro Xtra, Order Status, Sign

In, Cart, and a Search Field

+ The navigation is open by defauit on the landing page and
brok

sections, cate d

L

+ More than half ofthe page is dedicated to promtions.
- Followed by the top ten seling categories
- Two more promotions follow below that.

2. Navigation

+ Categories and subcategories are dlearly displayed and

abundan, with both as jumping-off poins.

3. Category page
+ Static promotional section at the top of the page

+ Subcategories (ranked by popularty) with images follow
- The eftrai is also a st of sub-categories along with brands

belowthat

Lowes

1. Search

TYPE WITH SUGGESTIONS

purchasing
platform

Lowes search s basic, with a few toLiches to help in the process.

- Type ahead s broken outinto two sections, Categories and
Products

- Thumbnail images are used for quicker identiication.

+ The search field is visually distinctive from the rest of the
navgation.

Results

- Resuls are shown i List View by default

< At quick diately
available for pick-up.

+ Theleft-hand rail s shown for fitering

+ "Also viewed, "is shown at the bottom for similar searches.

« The sort by. * abilty is fully displayed by defaut.

th Discounts

may not be the key seling points to getting users to purchase
items, once on your site. Organizing products into collections
that ring famillar allow users to more quickly / easlly understand
the necessity.

Categories should be easy and quick to navigate (sub-
categories may be needed). Major categories / collections
should be visible at al times, with a sub-category fly-out
optional. Possible rework of category ttles: More 1A work needs
t0be done tofind ifthis s feasible and worth executing, The
faster a user can reach a sub-section, the faster they can getto
fitering to find ther product

Filteringis appropriate, at the right times (levels).
Introducingthe abily to fiter s a powerful way to streamiine
resuls. Although, ith questionable taxonomy, t may become
more of a hinderance than a help. The key s to get the user
down far enough inthe browse path to make the fiers reliable.

be limited P

5-6 with the ability to “view more” available. Listing out all

possible attributes by default, without restriction, can lead to
I blinc amount of ch

times distracts the user to not make any.

The quicker you can add to a cart, the better. Adding the
ability to add to your cart in a results view makes sense when
tomake ast

decision.

6

Offer related search terms, products and other pieces of
information on result pages. One way 1o offer help to  user
s to show them ‘related" search terms, and other ‘related”
products at various points of the search and browse
experience. For example, on the Product Page, show the user
what other terms may have brought up that particular product
That way, users can start to lear and understand how PPs
This is not
this s more of a helper until  better solution can be found.

Consider restructuring PP’ categories. A major concern is
that the current amount o items in the left-hand navigation
push sections of the menu below the fold. A regrouping
exercise may help in shortening the list and / or allowing for
greater flexbilty in the sub-category space.

If Product Pages start getting long in length, consider
floating menus with anchor points. One way to alleviate
scrollfatigue s to offer the user a quick wayto jump from
Section to section withoLt having to travel too much.

Consider adding the ability to select Paint Color from the
Search Results List. This il take some design work, but the
abilty to select the color choice from the Resut Listwill save
sers time with not having to dlick into the choice

Consider

left-rail, and adding them to an impromptu table header
above List. L

of speciic atributes inthe left-ail. Puling out 2-3 ofthe most
used filters may greatly increase Result List functionality.

Gathering insights from other market competitors
and like-minded establishments can further glean
best practices and allow for proof-in-practice
methodologies that were needed for this client.
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Stephanie

PROPERTY MANAGER
(APARTMENTS)

+ This segment is predominantly female (~75%)

+ Her age is between 3045

+ Is very tech-sawy, Laptop/Desktop is their primary input
method, but definitely knows their way around a mobile device.

+ More patient than an older user. Will search to make sure that theyve
covered all bases before giving up on a page / application

* Has a general understanding of the units she covers Specic needs are on

afirst-comefirst-served basis.

+ Has a general understanding of what supplies are needed. Wil take the she covers.

influenced by price over brand

. have a variety of
purchasing products

©2016 Purchasing Plaform, LLC.

Mike
MAINTENANCE TECHNICIAN
(APARTMENTS)

+ This segment s predominantly male (95% - 99%).
+Hes between 2040 years old.

+ Rather tech-sawy: Definitely knows his way around a
computer and mobie device.

+ Hels more patient than his older counter-part. Wil search to make sure
that he's covered all bases before giing up on a page / application.

© Wilh J I the
Speciic needs are on a first-come-irst-served basis.

+ He knows what supplies are needed to get the job done. Wil do the
research necessary tofind the best parts required.

. he MRO / handy:man Is quick o

purchasing
[ p etk

Gwen

PROPERTY MANAGER
(MANUFACTURED HOUSING /
OFFICE BUILDINGS)

+ This segment s predominantly female (-75%)

+ Her age is between 40-60.

+ Respe sawvy. Uses a lapt ordering,
Mabile devices are primariy for phone use.

+ She prefers dlear and concise CTAs. Quick to lose patienceifthings are out-
of-sorts and not where she's used to.

heh: d
their that

" rusted, brands over generic.
other products, frecommended.

| ==Ssmees
" i i

-
SR

Charles

REGIONAL MANAGER /
CCOMPANY PRESIDENT

+ This segmentis a majority male (-65%)
+ Age can be anywhere between 35-60. ®

+ Decently tech-sawy. Primarlly uses a laptop / desktop, but can use
mobile phone apps as needed

L i
logistcs of keeping them maintained

Download: May reject

orders.
+ Hes inrelation to

cutting costs, but does not bother hmse\fwﬁhspe(ﬂu

+ Would prefer
options as possible.
n purchasing
latform
Tony

MAINTENANCE TECHNICIAN
(MANUFACTURED HOUSING /
OFFICE BUILDINGS)

+ This segment s predorninantly male (95% - 99%)

* He's between 40-60 years old.

+ Hes not very tech-sawy Uses a laptop / desktop to do most ordering,
possible

notedtaking

+ Wil give up quickl if CTAS are not clear and concise. Expects things to work
a‘certain' way (eg, they're used to it

fspecific

+ Heknows hi Has
needs for the properties he covers.

+ Hess more kel to use specific trusted, brands over generic. Wil ry others

as needed
look-up  research problems that he hasrrt come across. Wil reach out to
groups to get their “ He he MRO / handy- awhile,
sufficent. Has, pretty much, seen everything that he would need to handle.
+ Wil not hesitate to g0 to another website to find what he's are looking or, if e contact cose work thelr opinion.

e carit go pickit up directly.

* May just go out and buy the tem he needs ifhe cant find it online quickly.

PROCESS:
Persona
Development

PROCESS:
Storymapping

Personas are needed to get a better understanding
of your user base and the needs that different
groups of people need to use your site effectively.
These descriptors are ever-changing, and can
leverage reasoning behind interaction and layout
decisions.

Storymaps were then created to who streamlined
user-flows through the site. Indicating what
components, on the back-end, would need to be

linked in for what pages and steps in the process.

PROCESS:
Heat Mapping

Heat maps were used to get insights in to how the
users were navigating the current site structure.
Indicating what was being used the most, and
what the users felt was the necessary portions to
get through the site.
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Visitor Insights Dashboard

Oct 1, 2014 - Oct 27, 2016 ~

Home
+ Add Widget Share v  Email Export v Customize Dashboard  Delete Dashboard (Marketing) —_— Login
O ?;lai:tinm +Add Segment
Unique visitors Unique visitors
281,023 ® Users l
New users M -
:8 ;Zfrm (0.00%) [ ] Landing
Oct'14 Oct'15 Oct'16 Page
Visitors' favorite browsers
Browser Users. Bounce Rate Sign-up +_|_+
Chrome 161,398 7061%
——
Safari 29,945 72.77%
Firefox 12,907 70.23%
‘Safari (in-app) 2,906 89.06% * l *
Cf;t:ggry Favorites Catalog
- = ! ¢ !
PROCESS: Diving deeper into the numbers allows us to aid in PROCESS:
Analytics making key decisions about our user base. Such User Flow

as: what screen sizes were being most utilized,
what were the bounce-rates of users, and when

v

Cart

Additional  »
Information

Checkout

Search
Results
Pages
Product | Paint Color
Detail Page Selection
v
Service
Details
v
Generated
Email
Thank You /
Approval
Needed
Message

v

Delivery
Location

Approval
Needed

Payment
Method

Review /
Submit

Authorized >

@
D

Thank You /
Order
Review

where were they dropping off. We could also chart
purchasing habits to aid in marketing.

User flows are generated to show where

challenges were, to understand where processes
could be streamlined to allow for the quickest, and

simplest route to a successful conversion.

PROCESS: Heavy use of sketching on whiteboards to quickly
Whiteboarding  facilitate ideas, and go through interaction

iterations, where the group could get together and
discuss design decisions was crucial.
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DESIGN:
Lo-Fidelity
Wireframing /
Prototyping

Home > Applances > Kitchen

Whirlpool 30" Black, Gas, Standard Clean o

:

Range / Stove ’ $466.96

meEEs @k forte 7 Coaiog
Shipped by MFS Supply | Adc &l $35 Vendor Fee per order ‘ Add to Cart +
Soeechiest™ Burners, Continuous, Satn Fish Castron Grates Exoecied delvery 5 25 | s
Dusiness s, Stancard S ppIng e vers poduct 0. ound foor ooy, grage, o
maintenance sned. Addtions Lt delvery and nstalaton sevices are vaiaoe wih this

Q| apoliance
mg e

Capaciy (e 51 Type [arp——

Color aack unie P

Deptn 72 Vendor category Gasrange

veight a6zs Weight bs) 36

Vanufacurer Whepoo width e

Vanufacturerpart# WrGz20M088 uneQy '

Manufacturer website it irs deschantage comprodic producMIGI0MOES

Vendor Information
Vendor Name

VIS Suppy
Vendorpart#

SHFG3Z0UOBE

Produc Support

Ancrew Campoell Natnsi Account Mansger B00S07.0541 ex. 500
Vendor Returns Pllcy

o appance d r— — guvery An

change v be madein 25 usinesdoe. Good Sk e e ar vl i 6 oy f Gy G AL et ae
subec appiance. Aoplance pi. 010 business doys
shpprng oty

s pacd e 400U ET e 25 e deiveryleavs appances i i .
o yoptonsare avatable ncuding nsialaion fo an acdtionafee. See applance descrpton o Whirlpool 30" Black, Gas, %
Scons ormaton
Standard Clean Range / d $499.96
Stove 2

Frequently bought together Add to Cart +

v Oinsock Wrmorte 4 Cadop Uniaorte @
‘ Snoped by MFS Supply | Acciions! $35 VendorFee e ordar

S e G St 11 st on e e ey 5
30" Nonverted Whirpoo! Butt Whiraool 22 ¢ 25 business days Standars snppng devers roccs o rounc
Undercad Sandng s " Disesner, Rergeator, N E X |X| gaage,or maenanceshed. Addkona i uns devery and sl
Range Hood G Cono Bacc- 24T Black Side By aaiabewin s sppiance
7176 9201 sa936 126776
Product Details
Services that can help with delivery Capacity e P = vepe-Gos
coor sk e
oepth m Vendar caegory
gt s weightase) 3
e andUncrte secin secinpiace Haul Ay Manitacurer Wit wetn B
hoplnces pace @3 009 Servces Manutacaurss parc ¢ o0 uneay
1560 st560 12 2080
[ S ———————
Similar products Vendor Information
Vendorname
Jreiiee
> Product Support
A Campoe Natoral Accourt Manager 8006070541 et 5005
Vendorpart
Whiroo 30 Vinriooo! 30 Jr—— Amara e s
stainess e, Wnie, Gas, G, Whte,Gas Black Gs, Blck Basc Gas e
Gas, Stancard Standard Clean. SandardCesn..  SandardCesn..  Range/Stove - st T
s46636 sase.16 sase.16 s376 ccrange e mase 25 »,m,,ummm ke oo ey o L s
sppagroley
- of stk e laced before 400 PM E e 25 busioss dy. Sandard devery s spplrces

=
G r s g ot o 30 ool o Se¢ sppnce

ity s mariearceshed Obverdehe
ccrpton for sadtonsl iformiton.

Frequently Bought Together

X X X X

30" Nonsented Universal Whiripool Bu g0l 22t

Under.cab Standing Pt  Diswasher, Refrg
Range Hood. Gas Control Black-24° ok 560 3.
526936 $1.267.76

Services that can help with delivery

X X

Setand Uncrae Setin SetinPlace Haul Avay
Applances Place (@5 Foors) Services
1560 1560 =120 s2080

Similar Products

>
Whirpool 30 Amana 30°
Sainiess See, Gas, G Back, BasicGas
Gas.Sandard..  Standard Clean arge Stove.
46696

Next, lo-fidelity wireframes and prototypes were
created to better understand page structure and
user interactions. Here the team gets a better feel
for the flow of the site and can hammer out any
additional limitations not seen earlier.

1020PM * g% D)

< Kitchen

Whirlpool 30" Black, Gas,
Standard Clean Range / Stove

OinStock ¥ Favoriie 5 Catalog
Shipped oy MFS Supply
Additional $35 Vendor Fee per orcer

‘SpeedHeat™ Burners, Continuous, Satin-Finish Cast:
Iron Grates. Expected deivery is 2-5 business days.
Standard shipping elivers procucts to a ground
floor lobby, garage, or maintenance shed. Additional
in-unit delivery and installation services are available
with this

a1 $499.96

Add to Cart

Product Details

ppliance

Capacity (cf)

Color slack
Depth, 272
Height

Manufacturer miripool

Manufacturer Part #  WFG320M088.

Type Fuel Type- Gas
unit &

Vendor category GasRange
Weight 1bs.) 136

Width 2988
UnitQty

ins deadvantage.co
OGUCIS/PIOdUCUNFG
320

Manufacturer website

Vendor Information

Vendor Name
MFS Suoply

Product Support
Andrew Camabe! Naonsl Account Manger
800,607.0541 ext. 501

Vendor Part #
WFG320M0BB

Vendor Returns Policy

Damaged Appliance - If the appliance is damaged
otify Purchasing

siivery. An exchange will

be made in 2-5 business cays. Good Stock Return

Returns are available within 60 days of delivery date.

appliance. Appliance pick-up may take up 1o 10
business days.

Shipping Policy
rders of in-stock items placed before 400 PM ET
deliver in 2-5 business days. Standard delivery
leaves appliances In a ground floor lobby, garage or
very options are
allation for an addtional fee.
See appliance description for additional information.

Frequently bought together 2
Services that can help with delivery >

Similar Products >

DESIGN:
High-Fidelity
Comps.

Whirlpool 30" Black, Gas,

6.
Standard Clean Range / Stove e

Add to Cart - anem 2%
puchasngpiatom.com

@InStock W Favorite @l Corporate

Shipped by MFS Supply | Additional $35 Vendor Fee per order

SpeedHeat™ Burners, Continuous, Satin- st-iron Grates. Expected delivery is 2-5 business < Kicher Remove Favorke - @
days. Standard shipping delivers pr y d floor lobby, garage, or maintenance shed

Adctionaln-unit deivery and nstalation services are avalable with this appliance

Whirlpool 30" Black, 2
Gas, Standard Clean ﬂ

Product description Range / Stove

Capacity (@) 5 Manufacturer Part# WFG2201103 Unit Quy i
Color Black Manufacturer Site ~ Click Here Vendor Category ~ Gas Range @ 1A 1008 W FSicHe M oo
Shipped by MFS Supply | Additional $35 Vendor Fee per order
Depth 272 Type el Type - Gas Weight (Ibs.) 136
n- Speedteat™ Burers, Continuous, Satin-Finish Castron Grates.
Height Unit EA Width Expected delvery is 2-5 business days. Standard shipping delivers

products to a ground floor lobby, garage, or maintenance shed.

Manufacturer Whilpool - - Aditional in-unit delvery and installation services are avalable with
this applance.

Vendor information Product Details
Capacit 51 Gas Range
Vendor Name Shipping Policy Vendor Returns Policy apaclty () Tope G
MFS Supply @ Orders of in-stock items placed before 400 Damaged Appliance - If the appliance is Color Unit BA
PM ET deliver in 2-5 business days. Standard  damaged prior to or during delivery, notify D Unit
s delvery leaves appliances in a ground floor urchasing Platform within 10 days of delivery oy = i G T
- lobby, garage or maintenance shed. Other An exchange will be made in 2-5 business days -
Product Support delivery options are available including Good Stock Return - Returns are available within Macainctont ik Weight () %
Andrew Campbell installation for an additional fee 60 days of delvery date. ALL returns are subject Manufacturer Part #  WFG2 width 288
Notional Ac noger to.a $50 restock fee pliance. Appliance ManufacturerSite.  Click Here
800.607.0541 ext 5005 pick-up may take up to 10 business days.
Vendor Information
Frequently bought together Seeall > Vendor Name
MES Supoly

WFG320M088

Product Support

Andrew Campbel National Account Manager B00.607.0541 ext. 5005
. Shipping Policy
< > ‘Orders of in-stock items placed before 4:00 PM ET deliver in 2-5 business days. Standard delivery leaves

ina ground floor abb . Other delivery optons are avaiabl incuding instalation for

Wnirlpool Buitin  Whirpool 22 Cf onler stac American an addionsi fe.
Undercounter  Standard Heritage
N Sl cdos Vendor Returns Policy
pamaged Appliance - the applance i damaged prior to ordurig defvery. oty Purchasing Plaorm vithin 10
$310.76 days of deliry.An exchange i able
60 cays of elvery dat. ALL eturns are subject 103 $50 restock fee per applance. Applance pickup may ake up
10busiess days.
Services that can help with delivery
Frequently bought together seeAl >
et in Place
$15.60 O'Nonvented  UnwersalStanding WrirpoolBuitin  Whifpool 22 Cf !
$31.20 52080 indercabRange Pl Gas Conrol Dishwasher,Black- Refrigeato, Black
Hood, Black s9201 20Tl Tob e
s76 s26936 126776
Similar products seeAll >
P! Services that can help with delivery
= B WS WS W
< >
Whirlpool 30 Setand Unrate Setinplace SetinPlsce  Haul Away Senvices
5, Stan (\p:w Range C 8¢ C L "
$498.16 $498.16 $560.56

Similar products

B = = |
EH = =

Whilpool30°  Whirlpool 30" White,  Amana30"White,  Amana 30"Black,  Ama

Suainless Stesl Gas,  Gas, StandardClean  Gas,Standard Gas, Standard Clean G

andard Clean Range/Stove  Clean Range/Stove  Range / Stove

$59176 6.9 $414.96 41496

Finally, high-fidelity comps are created. Using the
established style-guide as a reference, the team
gets a real feel for how the site will look and
behave on different platforms and screen-sizes.

eeecoVIRGN T 421PM 3 2% 00
purchasingplatform.com

L4

Whirlpool 30" Black, Gas,
Standard Clean Range /

Stove

9ea

Shipped by MFS Supply
Additional $35 Vendor Fee per order

ﬁ $466.96

Add toCart +%

SpeedHeat™ Burners, Continuous, Satin
Finish Cast-Iron Grates. Expected
delivery is 2-5 business days. Standard
shipping delivers products to a ground
floor lobby, garage, or maintenance
shed. Additional in-unit delivery and
installation services are available with

this appliance.
Product Details

Capacity (cf)
Color

Depth

Height
Manufacturer
Manufacturer Part #
Manufacturer Site
Type

Unit

Unit Qty

Vendor category
Weight (Ibs.)
Width

51
Black

272

4625
Whirlpool
WFG320MOBB
Click Here
Fuel Type - Gas

A

Gas Range
6

2988

Vendor Information

Vendor Name
MFS Supply

Vendor Part #
WFG320MOBB

Product Support
Andrew Campbe

YIS

Nationa! Account Manager

800.607.0541 ext. 5005

Shipping Policy

Orders of in-stock items placed before 400
PM ET deliver in 2-5 business days. Standard

delivery leaves appliances in a ground floor
lobby, garage or maintenance shed. Other

delivery options are a

jlable including

installation for an additional fee.

Vendor Returns Policy
Ifth

Damag liance

e appliance is

damaged prior to or during delivery, notify

Purchasing Platform within 10 o
An exchange will be made in 2-5 bus

of delivery

days. Good Stock Return - Returns are

avalable

n 60 days of

very date. AL

returns are subject to.a $50 restock fee per
appliance. Appliance pick-up may take up to

10 business days.

Frequently bought togethe >
Services that can help with delivery >
Simila >
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SYNOPSIS: Grainger had recently acquired a proprietary benefit
management tool that handlded a specific channel
for their clients. They needed to upgrade its
scalability to handle a variety of additional channels
to cover all of the company's offerings.

PROCESS:

Heuristic

We first needed to get a thorough understanding of
the system's components and what purpose each
item served in completing the process.

/V\FI N ~

PROCESS:
Extrapolation &
Simplification

Whiteboarding with the team allowed us to quickly
iterate through ideas as to how to restructure the
components so that they could be easily
interchangeable while simplifying the interactions
needed to enter and retrieve information.



DESIGN:
Basic
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Benefits Management System
Wei Len Perez

Wireframes were then created and further iterated to

DESIGN:

Once the basic structure and functionality

DESIGN:

Benefits Management System
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In conjunction with the second set of wires, creating high-

allow for simple interactions to be tested and vetted
with the team and stakeholders to ensure that all
avenues and scenarios were being addressed.

Advanced
Wireframes

of the application was agreed upon, more
detailed wireframes were created along
with annotations and variants.

High-Fidelity
Comps

fidelity comps allowed us to see "real-world" views of visual
hierarchy to make sure that all information was being
presented as clearly as possible.

Wireframes
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TYPOGRAPHY

The grid for the Suite of Web Applications should
follow responsive approach to sizing. Where

the three sizes aimed for is set to: Large Glass
(desktop), Medium Glass (tablet horizontal), and
Medium Glass (tablet vertical). Large Glass is a
viewport with a minumum of 1200 pixels in width.
Medium Glass (horizontal) will have a maximum
width of 992 pixels. Finally,** the Medium Glass
(vertical) will have a width of 754 pixels.

Columns

Structurally, the PG Suite is based on series of columns which,
for the base, serve as the backbone of the application. While all
elements are based on column widths, most objects will need
specified padding and margin to accommodate the varied uses.
The chart below shows how column widths should be used to
approximate item widths.

1column= 80 pixels
2 columns = 180 pixels
3 columns = 280 pixels

“Only the Large Glass (desktop) grid s displayed here.
*Note: Phone-sized sizes have yet to be determined if needed.

Font Size/ Line ~ Font Size / Line

Roboto is the font to be used on all PG Web
Applicaitons. In the case that Roboto is not
available, HTML text defaults can be set to
Arial, and its variations, but should be Roboto
throughout using a web font service.

Roboto (family)

Roboto Condensed Roboto Regular
Roboto Condensed Halic Roboto Htalic
Roboto Bold Condensed Roboto Medium
Roboto Bold Condensed talic  Roboto Medium ltalic
Roboto Bold
Roboto Bold ltalic
Roboto Light Roboto Black
Roboto Light talic Roboto Black Htalic

SYNOPSIS:

Class Typeface Height (pixels)  Height (Ems)  Color(s
R @ coLors
H3 Light . — "
What follows are the official color swatches to be used on any of the PG Web Application Suite. These
e . colors are to be used only in PG Interactive Applications. This excludes PowerPoint™ and any other digital
Medium : e i
presentation software, please follow the PG Brand Guidelines for the proper colors for that medium.
H5 Bold
Primary (ight) Secondary (light)
H6 Regular I coporeen  HecrmicaTs  A129 G126 B123 B e Hoc#S0OACD 80 G154 5205
WarmGray  Hex#BDBIAA  RTI3 GTI3 BVI3 B e HocHEDGFSD 7237 GIN 593
p Light - orange Hoc#F9B266 7249 G178 B102
Purple HecHCIBCED 140 &
ex R146 G155 B
Secondar
Primary (dark) 4
Sooles Regiiar | HocHOMGEBS R4 GTI0 B184
Bl covoeen  ermierm  Rag G 643
| T Hoc#ES3017 7229 G48 B23
. i Warm 61 {oc#5C538 7192 683 BT5
o soataie B e [
Purple HecHOFAFDD 159 79 B221
s Hoch25376 AT 655 BT0
Neutral (light)
Gray Hex#OOCCCC 204 G204 5204 Secondary (dark)
| Hoc#02426E A2 G66 BII0
Neutral
[ Hoc#9SIFOF 149 G31 B15
o« HocHg6666  A102 6102 B102
[ s HocdFSSFOD 184 G95 B0
Neutral (dark) Purple Hec#683390 104 G51 144
N 14339333 A1 GS1 651 [ TS Hoc#lei2e  R22 633 544

Press Ganey needed to have a Style-Guide and

Specification Document created for their second

generation user dashboard and medical community
web software suite.

DESIGN:
Style Guide

>

L 7% HEADER & NAVIGATION
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HEBEEFD

Using the corporate Style guide as a starting point,
| was able to create a secondary color palette for
the suite of applications. Working with UXAs, We

DESIGN:
Spec. Docs

Working with UXAs and Development, | designed
the look and feel of the widget creator, dashboard,
widgets and web pages for the product.

created a grid system to base the components on.
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A Home United Nations Dashboard

-
B8} Dashiboards 2 Select the Survey Item(s) to apply in your Widget

Press Ganey Survey ltems © CAHPS Survey ltems ©

» O Global

P O Comm with Nurses

P O Resonses with Staff

W (O Comm with Provider
O Difficult & Similar Option Alpha
O simple & Difficult Option Omega

£ Resources
O overall
P O Site Omega
» O siteEpsilon
» O siteAlpha
» O siteLamda
P O SiteLamda
» O site Lamda

< Previous

» O Hospital Environment

Inpatient

Peer Groups Service Received Date
Hospitals Inpatient Jul 1= Jul 31,2015
Benchmarking CAHPS Survey Item Site
All Respondents Rate Provider 0-10 Central General
|
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. Change -8 W
CMS View Applied | Rank
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Change +14.4 A

0
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ScoreCard Tile

‘O'PRESS GANEY

A Home Hospital Dashboard

25 Dashboards >

ScoreCard Tile Breakout Comparison
& Resources
Service Received Date Service Fanc
Inpatient Jul 1= Jul 31,2015 Inpatient 100

CAHPS Survey ltem 8

CAHPS Survey Items
CAHPS Rate Hospital 0-10

Site
Central General

Multiple Sites
Change +14.4 A

o
86.7% TopBox Previous 72.3

Survey Item Comparison Survey Item Trend Graph

site 1l sie2 [l

sie3M sies M sites

DESIGN:
Dashboard
Widgets

The design of the widgets needed to be distinctive,
crisp and clear, as there was an abundant amount of
information that needed to be displayed in a very
concise manner that was understandable in quick bites.

Central General (5) v

unit2n [l unit2s Il

Rate Provider 0 - 10 [l

2 Welcome,Ryan v
o z < 7
+Widget Export  Share Edit

31-50
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ﬁ Home
Driving Targeted Performance
Improvement

23 Dashboards

£ Resources

Sed mollis commodo odio eu maximus. >

a% Communities >

Home Find Ask

Share Contact

Caedories CAHPS Communication with Doctor Domain

News > Sed mollis commodo odio eu maximus. Quisque lacinia, massa ut egestas
Events tincidunt, lorem nisl sodales purus, et pellentesque ipsum ante placerat nisi.
Social Fusce sollicitudin egestas eros, vitae congue tortor tristique quis. Phasellus in

metus libero. Praesent dignissim
elementum nulla.

Last post by Irettinge@phs.org (3 replies)

g'\.

ante eu rutrum 1 nec
Conversations

Started 2 days ago in CAHPS

How Are You Reducing "Patient Suffering”
in the Form of Stress and Anxiety

Sed mollis commodo odio eu maximus. Quisque lacinia,
massa ut egestas tincidunt, lorem nisl sodales purus, et
pellentesque ipsum ante placerat nisi.

Read More >

#F‘RESS GANEY Your Blood
assa Ut egestas
ante placerat nisi.

ue quis. Phasellus in
trum. Vestibulum nec

A Home

S \OUr Groups

atter Chatter Chatter Chatter

te in CAHP!
£ Resources d 2 days ago in CAHPS

Chatter

&% Communities >

Home Find Ask Share  Contact What would you like to know? Q

® Recommended Groups
Ambulatory Surgery B
Sed mollis commodo odio eu maximus. Quisque lacinia, massa ut egestas
tincidunt, lorem nis! sodales purus, et pellentesque ipsum ante placerat nisi
Fusce sollicitudin egestas eros, vitae congue tortor tristique quis. Phasellus in
metus libero. Praesent dignissim condimentum ante eu rutrum. Vestibulum
nec elementum nulla

m 2 Members  Q Notifications

What would you like to share?

Medical Practice
Lorem ipsumr adipiscing
elit ovum selece

@ Home Health
Lorem ipsumr adipiscing
elit ovum selece

5] Inpatient
Lorem ipsumr adipiscing
elit ovum selece

Outpatient

Sed mollis commodo odio eu maximus. Quisque lacinia, massa ut egestas
tincidunt, lorem nis! sodales purus, et pellentesque ipsum ante placerat nisi.
Fusce sollicitudin egestas eros, vitae congue tortor tristique quis. Phasellus in
metus libero. Praesent dignissim condimentum ante eu rutrum. Vestibulum
nec elementum nulla.

® QuickPost & Members  Q Notifications

DESIGN:
Community
Web Pages

The Communities portion of the suite was a little
more traditional in layout and structure, but needed
to be flexible enough to handle a variety of different
components and scenarios that were scalable.

What would you like to know?

* Top Rated

Beyond the Traditional Patient
and Family Education Methods
Lorem ipsumr adipiscing elit

Quiet Time Hours and the Effects on
Inpatient Rehabilitation
Lorem ipsumr adipiscing elit

Uploading Patient Information
Lorem ipsumr adipiscing elit

~ Most Viewed

Courtesy of the Person Who Took
Your Blood

Lorem ipsumr adipiscing elit

HCAHPS - Official and Unofficial
Samples

Lorem ipsumr adipiscing elit

Physician Training Videos for
Patient Experience

Lorem ipsumr adipiscing elit
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